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This is a product with a 360 degree projector and a connect app. The 360 
degree projector needs to be installed on the top of the roof and projector 
is projected on the wall. The app connects with the projector and picks the 
enviroment the user wants on the wall. The user may just be at home, but 
they can be transported anywhere they’d ike to be. They can picked the 
right senario, music and sound for their mood.

Busy people need to take a break. Let people to know different cullture. 
Make people a money less trip. Give people a peaceful space to calm down.

To bring people what they want in the life by using a 360 degree projector 
and connectiong with a smart phone to play different senario on the wall 
with picked musics and sounds.

Stress down from work, No time to explore the world and different culture. No 
enough money to go far for a trip. No peaceful environment to change mind.

W h a t

H o w

W h y
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This is a product with a 360 degree projector and a connect app. The 360 
degree projector needs to be installed on the top of the roof and projector 
is projected on the wall. The app connects with the projector and picks the 
enviroment the user wants on the wall. The user may just be at home, but 
they can be transported anywhere they’d ike to be. They can picked the right 
senario, music and sound for their mood.

Reduce stress from daily life
Save the money from the trip
Create a ideal environment
Be relax anytime
Be flexible to control the senario

H o w  i s  t h i s  u n i q u e ?

H o w  d o e s  i t  h e l p ?
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64% Americans feel 
stressful in urban

“More than three-fourths who say stress interferes with their work say it carries 
over to their personal life...” - ADAA Workplace Stress & Anxiety Disorders Survey

Most Americans are suffering from moderate to high stress, with 44 percent 
reporting that their stress levels have increased over the past five years. Concerns 
about money, work and the economy top the list of most frequently cited sources 
of stress. Fears about job stability are on the rise, with 49 percent of respondents 
citing such fears as a source of stress — up from 44 percent last year. 

45% Americans feel 
stressful in suburban

33% Americans feel 
stressful in rural

H o w  m a n y  A m e r i c a n s  f e e l  s t r e s s f u l ?

http://www.apa.org/monitor/2011/01/stressed-america.aspx
http://www.apa.org/monitor/2011/01/stressed-america.aspx
http://www.apa.org/news/press/releases/2018/01/insurance-costs.aspx
http://www.apa.org/news/press/releases/2018/01/insurance-costs.aspx
http://www.apa.org/news/press/releases/2018/01/insurance-costs.aspx
http://www.apa.org/news/press/releases/2018/01/insurance-costs.aspx
http://risepsychology.com/blog/2017/10/30/stressintech
http://risepsychology.com/blog/2017/10/30/stressintech
http://www.apa.org/monitor/2011/01/stressed-america.aspx
http://risepsychology.com/blog/2017/10/30/stressintech
http://
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T h e  7  m o s t  p o w e r f u l  w a y s  t o  l o w e r 
s t r e s s

Mindfulness 
Practice

Drink Bone 
Broth

Reduce 
Oxidative 

Stress

Walk In 
Nature

Optimize 
Your Sleep

Take A 
Recovery 

Bath

Take 
Adaptogens

http://www.truthnutra.com/blogs/news/7-powerful-ways-to-lower-stress
http://www.truthnutra.com/blogs/news/7-powerful-ways-to-lower-stress
http://www.truthnutra.com/blogs/news/7-powerful-ways-to-lower-stress
http://www.truthnutra.com/blogs/news/7-powerful-ways-to-lower-stress
http://www.truthnutra.com/blogs/news/7-powerful-ways-to-lower-stress
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M O T I O N M A G I X T M  I N T E R A C T I V E  WA L L 
A N D  F L O O R

MotionMagix™ by TouchMagix is the next generation gesture tracking platform 
with endless possibilities. Use this technology to create large Interactive Wall 
and Interactive Floor surfaces with projection or any other display technology. 
With state of the art sensor and built-in computer loaded with advanced gesture 
tracking software, it is compact as well as powerful.

CON: 
It just can post it on wall or floor. It is not a 360 degree’s product.
It doesn’t not have a sound with.
It is just for kids.

http://www.touchmagix.com/products/interactive-floor.
http://www.touchmagix.com/products/interactive-floor.
http://www.touchmagix.com/products/interactive-floor
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I N T E R A C T I V E  3 D  A RT M U S E U M 
I N  P H I L I P P I N E S

Many museums are really hostile towards people using cameras. Not this one, 
though – Manila’s Art in Island encourages people to take a step into their 3D 
paintings and take pictures to their heart’s content.

CON: 
It is a 3D painting on wall.
It cannot be last long.
The Wall 3D can not change as much as the users want.
It is hard to update the environment.

http://www.demilked.com/interactive-museum-3d-art-in-island-manila/
http://www.demilked.com/interactive-museum-3d-art-in-island-manila/
http://www.demilked.com/interactive-museum-3d-art-in-island-manila/
http://www.demilked.com/interactive-museum-3d-art-in-island-manila/
http://www.demilked.com/interactive-museum-3d-art-in-island-manila/.
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M O T I O N M A G I X T M 

I N T E R A C T I V E  WA L L 

A N D  F L O O R

I N T E R A C T I V E  3 D 

A RT M U S E U M  I N 

P H I L I P P I N E S

E V E R D R E A M  3 6 0 

D E G R E E

D I S P L AY O N  WA L L

E l e c t r i c  Te c h n i c a l 

s u p p o r t

P a i n t i n g  M a t e r i a s

F o r  K i d s

F o r  A d u l t s

E x t e r n a l  D e v i c e

M u s i c  a n d  S o u n d

F l e x i b l e  S e t t i n g
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AGE: 30 - 50 yr
EDUCATION: High educated

Working hard and have a busy schedule with the work
Wokring in high tech industry and need more brain work

AGE: 15 - 29 yr
EDUCATION: Hight school, Some colleges, Just graduated, low income

Like the new experience of trying different environment
Cannot afford to a long distance trip 

AGE: 15 - 29 yr
EDUCATION: Hight school, Some colleges, Just graduated, low income

Like the new experience of trying different environment
Cannot afford to a long distance trip 

P R I M A RY

S E C O N D RY

K E Y P E R S O N A
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E M R E  B E R H A N

AGE: 35 yr

EDUCATION: Master of hardware engineer

LOCATION: San Jose, Ca

STATUS: Single

ARCHETYPE: The computer nerd

WORK: Hardware Engineer

HOBITS: Motocycle riding
               New skill learning

Emre Berhan is a hardware engineer at a high-tech company in San 
Jose. He wokes very hard daytime in the company and does his own 
projector after work. His work and own porject takes him almost the time 
and keep him very busy. Taking two things on hands makes him being 
stressful and tired but no time to take long time break or vacation. He 
needs some product can help him to change his mind, make him relax 
and pull him out of his busy schedule.

“Everytime after I come back home from 
work and see my own project on my 
desk. I feel I need to do something or go 
somewhere to change my mind or take a 
break. But I cannot to have a trip far or go 
somewhere far from my work.”
“I hope there is a product can make me 
rest well, take me a relax life and let me 
feel free to go anywhere, even I am still at 
home.”

U S E R  S T O R Y

Sleep time

Friends time

Meal time
Personal project

Work time
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Want to take break of his brain
Enjoy the relax time at anywhere
Escape the busy schedule and chill him up
Find a way to close explore the new culture
Empty the mind and then consentrate more later

IT & INTERNET:
SOFTWARE:
HARDWARE:
MOBILE APPS:
SOCIAL:

Be busy with the schedule
Have less break time
Cannot go a far place to take a long time vacation
Have more things in the brain and geet stress out

T E C H  S K I L L S

G O A L

C H A L L E N G E
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K I M B E R L Y  Z H O U

AGE: 24 yr

EDUCATION: Bachelor of E-commerce

LOCATION: Santa Clara, Ca

STATUS: Single

ARCHETYPE: Outgoing and activity

WORK: None

HOBITS: Jewelry Design
                Hanging out with friends

Want to know more of the world
Like to go doing advanture
Be curious to the life
Reduce stress from job hunting

Be busy with job hunting
Have limited financial support

COMPUTER:
ECOMMERCE:
FINANCE:
MARKETING:
SOCIAL:

T E C H  S K I L L S

G O A L

C H A L L E N G E
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A M A N D A  S C H E N K

AGE: 38 yr

EDUCATION: High school graduate

LOCATION: Santa Clara, Ca

STATUS: Married with a husband and                  

two children

ARCHETYPE: Friendly and hospitable

WORK: Part-time

HOBITS: Doing excise, Organizing

Change the mind from family life
Give herself personal time
Have some fun at family time
Teach children the different culture

A lot of house work and some works with children
Cannot go for a trip without family

G O A L

C H A L L E N G E
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Open the app

Pairing the app 
with projector Back to the app

DoneRead the 
instruction

Back to connect 
to the wifi

Click the 
projector wifi

Emre wants to pair the app 
with projector.

E M R E 
B E R H A N



W
IR

E
F

LO
W

 01

20



U
S

E
R

F
LO

W
 02

21

Open the device 
setting

Find a device no 
need anymore

Save the new device

Done

Click the add 
on the top right

Input the name for 
the new projector 

Swipe the one 
of the device left

Click the delete 
icon

Emre wants to pair the app 
with projector.

K I M B E R LY 
Z H O U
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Open the play 
screen

Done and back 
to play

Play the setting

Done

Click the 
setting cricle

Click the timer 
to set it up

Click the 
senario

Done the timer and 
go back to play

Done the senario and 
go back to play

Done the music and 
go back to play

Click the 
sounds

Click the music

Seting up the timer, senario, 
music, and sound. 

A M A N D A
S C H E N K
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The user tested the app and wants to know how to use 
the setting, and how to make the setting flexible. I made 
the setting like the circle and another small circle can be 
moved in the circle path. It is the way to set the senario, 
music and sound.

The App and Projector pair need to be setting detail to 
each of the devices.

T E S T R E S U LT 0 1

T E S T R E S U LT 0 2
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Go to the Timer setting page and set longth of the time for 
this happy hour run.

Pick the senario or create a play list to run the senario in 
a specific time long

T I M E  S E T T I N G

S E N A R I O  S E T T I N G
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A B C D E F G H I J K L M N O P Q R S T U V W 
X Y Z 
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0
,./;’[]\<>?:”|}{=-+_)(*&^%$#@!~`

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z 
1 2 3 4 5 6 7 8 9 0
,./l;’[]\=-`<>?:”{}|+_)(*&^%$#@!~

F U T U R A

R O B O TO
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EverDream’s shot cut is ED
EverDream logo can be seen 3D
The product makes users feel mistery and excited
Different style logos are used in different senario
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E V E R D R E A M

KATE JIE YU    ||    CASE STUDY

http://katejieyudesign.com/everdream.html
http://katejieyudesign.com/everdream.html
http://katejieyudesign.com/everdream.html
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